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Introduction 
What is Social Media Marketing at its core? Is it a spoken or written medium, and does 

that hinder or allow growth in the industry? How does someone go about understanding such a 
newer form of marketing? 

 
1. The Art of Explanation 

Citation- 
LeFever, Lee. Art of explanation: Making Your Ideas, Products, and Services Easier to 

Understand. John Wiley & Sons, 2013. 
Summary- 

The start of the book details exactly how to begin talking, discussing, and persuading 
people in a very basic format starting with three tips: posture, length and phrasing. These three 
tips  have made the backbone to the start of  a lengthy description of what truly is explanation 
and persuasion. After the introduction is given, the main points start their own sections, 
specifically posture. One of the largest problems with giving a solid explanation, or in making a 
point, is in the person’s posture or stance both physically and metaphorically. The best possible 
posture one can have in giving any point is to stand tall, upright with your chest puffed. It might 
seem as if you are trying to make yourself  appear larger, bigger, or better which is true, but you 
are also making sure that people’s eyes will stay on you. There is no greater problem that a 
speaker can face than a loss of interest or the issue becoming stale. Instead it is best to remain 
visually appealing, especially when your audience can range from anywhere between a singular 
person, to a crowd of thousands. This physical show of confidence can then help your stance, 
which for the most part should remain neutral until the moment you strike the audience with your 
point. This tip follows immediately into the next section, which is length. No explanation, unless 
to cover a largely broader topic, should last more than a few hours, and neither should any 
speech, argument, or discussion. Brevity is only key if the sole purpose to the topic is to inform, 
while wordplay becomes more important in relation to whether the topic is meant to persuade, 
argue or vilify another subject. The importance of length starts to gain traction depending on the 
size of the audience as well. It is far easier to go at length on a subject when in a one on one or 
even a small group of people much more than it is in the thousands or so. So it is best kept to 
varying length depending on who you are appealing to, and how many you are appealing to. The 
third topic, phrasing, is meant to be an additive onto the other two, as the way you phrase 
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something will have a clear effect in understanding, helping or describing whatever the topic is, 
and the truth is that aggressive phrasing should only be used in debate, as the moment you 
become defensive in any argument is the moment you lose. The book ends with a synopsis of all 
three sections, and how to properly connect them. 
 
Assessment-  

The book itself helped me to understand the entirety of how to properly talk to someone 
without being as anxious or afraid as I usually am in front of even a one person audience. The 
information within was a nice guideline for how I should act, even around those I am simply 
talking to, and was a solid explanation into how important it was to keep yourself in a calm state 
of mind, while also showing off confidence and a level of importance that is not commonly seen 
in most speakers. The author was in part biased towards people with stage fright, or just a 
general anxiety of explaining anything, and that was due for the most part to the author wanting 
those kinds of people to be able to break away from that terror and face their issues. Luckily the 
information is still relevant, and has already been put to use. 
 
Reflection-  

For me personally, this book was amazing at helping me to keep pace with myself and to 
represent myself in a better manner than ever before. I am more able than ever now to show 
myself in a presentable manner to anyone I am talking to, and especially to those that I am 
explaining or debating which has lead to more than one time of this book’s material being put 
use already. While the use of this book may seem dull at first, the topics I have learned 
throughout it will follow me through the entirety of my career, especially in my ability to market 
both myself and any item. While it may not seem important to many, the effect of being 
confident as you speak leads to your words being both heard and felt more and more often, 
which leads to whatever you are doing feeling more effective than ever before. Thus, this book 
really helped me to break out of my shell and to stand a little taller than before. 
 
 
2. Class Research Journal 
Citation- 

Smith, Conor G. “Class Social Basis Study.” The Truth About Interaction, pp. 1–16. 
Summary- 

Over roughly sixteen days I have viewed the same class during a section of the day that 
spans a little under two hours, so as to see social interaction in person. The only reason that the 
demographic recorded is so young is due to the stability of schedules present in younger ages, 
however the journal does take notice of age and of the different dividends between age groups. 
The first three days were a trial period, to see if the class would produce valid and frequent 
results. Luckily, by the second day, the class was determined to be a solid constant for what was 
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offered, and as such would become the focus of the journal as pages four to eight began to 
illustrate the basic outline to much of the interaction henceforth, and would soon become a main 
reference for me to fall back on as my studies progressed, especially once I personally started to 
interact with the students. These pages are labeled as being the “grace period” before students 
began to feel overly biased to both being studied, and towards one another. There was a large 
amount of innocent like interaction much more than there was any need for biased or harmful 
engagements. This mentality is rare to see, and is even harder to find on social media platforms, 
so this classroom was the perfect place to witness such an occurrence. Truly, nothing compares 
to watching social interaction evolve from its basic elements into something more, which began 
to be described in pages nine to twelve, yet met at a head and carried full theory in pages thirteen 
until the present, What I have begun to witness is the evolution of interaction as many of the 
original groups start to become solidified from a melting pot to sculptures, to groupings of 
artistry that have clear divisions set between them. This change is so radical et is always 
breached through the similarities that can be drawn between each group and greatly enough the 
most recent page illustrates the effects of such a grouping. 
 
Assessment- 

This journal does not seem to initially click with my topic, however by watching the way 
people naturally interact, I have been able to witness the full development of the starting stages 
to a large group of interactions, which has lead me to be able to better connect my prior 
knowledge from the Art of Explanation into more of my routines and meetings. This direct 
connection has helped to establish my own question for my mastery even further than before, 
which is a massive amount. 
 
Reflection- 

For me personally, this experience has been, in part, surreal as I have been able to view 
the workings of the human mind and how it deals with itself and others without ever having to 
truly break down each component. Instead the process naturally showed itself, and soon I 
realized it was so much more than what I was crediting it for. This entire project has been a 
massive undertaking, but also a work of passion, and hopefully I will be permitted to carry on 
with my research in future dates. This work here is what will later help me determine marketing 
plans and different brands for those that I will end up helping. 
 
3. Class Research Journal 
Citation- 

Smith, Conor G. “Class Social Basis Study.” The Truth About Interaction, pp. 17–24. 
Summary- 

After the initial sixteen pages that were recorded, I realized that my interaction within the 
study group had become too involved. So I decided that, rather than continuously visit the 
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subject class, I would drop into the room at random periods, times and dates. Thus keeping my 
element in the study both random and minimally involved. Furthermore, I made sure that when I 
viewed elements of interaction, it was typically away from those interacting, or if I was around 
the subjects of the notes, that I would let them decide a part of the notes taken. This 
personalization of the research process came in handy to represent the individual fingerprint we 
leave on most internet sites. The main point of this second section of pages, however, is to 
observe how personalities change through both time and interaction. Many of the cases that are 
represented have either remained in a constant yet chaotic role, or have moved from what seems 
to be a shy and secluded personality to one of heightened interaction, enlightened socialness and 
an almost craving for close bonding. While problems outside of the study have caused some 
issues with the subjects, nothing seems to actually affect the notes so much as me interacting 
with the students involved. The more I had talked to the said students, the more heavily 
interested into the case each one became, which made some of them decide to change how they 
behaved and who they interacted with. Heavily. This noticeable difference is specifically sighted 
on pages twenty and twenty-one, with which one of the ten major cases seemed to have a 
complete role reversal from the nineteen days prior, however after questioning the change, I soon 
discovered that the predominant reason it had occurred was simply due to my viewing of the 
class, and as to what I had become in the eyes of my own subjects. 
To them, I was, truly, a watcher of every action, and a viewer with which they could prescribe 
some preconceived notion to while insuring that the real matter of who they are or what they had 
become was kept “hidden”. However such a falsification only helped me to understand a 
fundamental ideal I had not yet fully looked into. When people recognize that they are being 
viewed by an official, or possibly another peer, they tend to change what they believe in, 
represent, and show off just to make sure that whoever is watching them believes in them being 
the best person they can be. 
 
Assessment- 

Just like the original citing to this source, the journal did not initially seem to fall under 
the subject of my mastery. However, after some much closer inspection, I realize that this journal 
is wildly more beneficial than many other sources I have discovered over time, as it views the 
raw data of actual interaction, without many controlling or classifying rules to define each 
subject, and each bit of community. While it did not crop out the most that it possibly could 
have, it primarily detailed to me that a company would need to, while still maintaining a steady 
presence, should not have an overbearing sentiment and keep to a controlled demographic when 
it comes to social media and what sentiments to respond to. 
 
Reflection- 

For me personally, the experience obtained in this round of the journal was eye-opening, 
as it really showed me what the prolonged effects of such an intimate study can do to the results 
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of both the research, and into what the perspective on such an entry is. I now understand that for 
the best possible data, a non-personal, faceless campaign alongside data gathering would allow 
for almost flawless demographical data on a target audience. However, for the more broad 
perception, this undertaking has been an amazing opportunity to overcome both anxiety and 
possible fears I have had about getting to understand and know people better. 
 
 
4. The Social Media Marketing Book 
Citation- 

Zarrella, Dan. The Social Media Marketing Book. OReilly, 2009. 
Summary- 

With introductions into how to use everything ranging from blogs to new, upstart 
platforms, this book holds within it a detailed guide to each part of the social media experience. 
With a larger amount of the start of the book detailing the simple study to basic interaction, the 
book has a main target audience of detailed marketers, however also makes use of basic 
techniques to reach a broader audience so as to let upstarts, who may know nothing in such a 
field, to achieve a basic level of understanding and knowledge that can easily help them 
overcome most any boundary they might face. Starting with larger programs, the book details 
how each media platform is commonly setup. For example, what is the basic structure to a blog? 
What should you actually be writing in the case of a product update? What should be posted on 
each site? These kinds of questions are answered, and so many more throughout the following 
pages. Starting with major platforms, such as Facebook, Twitter, Instagram, Blogspot, etc., the 
book begins to give information on the purpose to what each one was really designed for, and 
exactly how to use each one for the betterment of your business, even if it is upstarting. Younger 
audience/ younger platforms become mentioned later in the book, as it reaches more in depth 
into demographic changes amongst age groups, and exactly what kind of audience you should be 
targeting on each site. Mentioning sites like Snapchat, the book tells that the younger a platform, 
the higher the chance is that the audience on it will also be of a younger standing, so to appeal to 
younger and upstarting notions, you have to market towards young teens/ adults and not to a 
more middle aged group, or to children or even the elderly. For more well established platforms, 
one must take into consideration that the demographic will most likely be held to a slightly older 
audience, mainly late twenties to mid-fifties, with a minimal younger grouping. This becomes 
even more of a truth for sites that have been around for ages, such as Facebook, where a larger, 
older demographic starts to take shape heavily. After those details are settled, the book begins to 
describe a simple marketing plan, and by the end of the section, recommends finding a team or 
person to continue to watch media trends, as they are constantly changing.  
 
Assessment-  
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The book itself helped me to understand why certain sites have certain demographics to 
go with them, however it also helped me to understand that many sources on this kind of subject 
are meant to be static. They are like milestones in a path that no one can fully keep up with, no 
matter how much they can try. The best thing to do is have someone(s) in a company or 
outsourcing that will constantly monitor changes in a demographic or changes in media at a far 
more rapid rate than what these kinds of books can manage to do. This, epiphany, is something 
that comes at a cost, as you have to have those person(s) now constantly working on keeping 
your marketing and advertising trends up to date and for keeping the entirety of a company’s or 
corporation’s social media basis on the ground and running. No matter what. 
 
Reflection-  

As for what I personally learned through reading this? I can easily say that this book 
helped cement every theoretical notion I have had for this subject, even ones that felt extremely 
radical or out of nowhere. Much of what we know for the foundations of social media marketing 
will remain, even in the chance that there is a complete overhaul of the systems. The reason for 
that is because the framework is not based on some random, digital factor but instead on the 
matter of simple human interaction, outside of the technological world. Knowing that now, 
means that my research and insight onto the outside world is just as important as one into the 
digital world, and will require so much time to truly come together. I feel more comfortable now 
starting up business plans, and compiling the start to my mastery. 
 
5. Class Research Journal 
Citation- 

Smith, Conor G. “Class Social Basis Study.” The Truth About Interaction, pp. 24-30. 
Summary- 

This citation is the last installment in my own personal journal on the interaction of youth 
in a social environment alongside having exposure to social media. The entire engagement was 
not only a solid expansion for me to participate in but expanded my knowledge bases while 
giving me extra hours of research and engagement. For this final installment into the journal, I 
began to finish the full studies I had ongoing, and to finally classify any severe changes in the 
specialty cases labeled throughout the journal. For certain cases, change had become inevitable, 
while for others change came as a rare gift, bestowed by some odd fate. In essence, there wasn’t 
much excitement in the way of any of the cases doing a complete 180 flip to what they once 
were. Yet instead there was only major progress for some of the seniors  
 
Assessment- 

Just like the original citing to this source, the journal did not initially seem to fall under 
the subject of my mastery. However, after some much closer inspection, I realize that this journal 
is wildly more beneficial than many other sources I have discovered over time, as it views the 
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raw data of actual interaction, without many controlling or classifying rules to define each 
subject, and each bit of community. While it did not crop out the most that it possibly could 
have, it primarily detailed to me that a company would need to, while still maintaining a steady 
presence, should not have an overbearing sentiment and keep to a controlled demographic when 
it comes to social media and what sentiments to respond to. 
 
Reflection- 

For me personally, the experience obtained in this round of the journal was eye-opening, 
as it really showed me what the prolonged effects of such an intimate study can do to the results 
of both the research, and into what the perspective on such an entry is. I now understand that for 
the best possible data, a non-personal, faceless campaign alongside data gathering would allow 
for almost flawless demographical data on a target audience. However, for the more broad 
perception, this undertaking has been an amazing opportunity to overcome both anxiety and 
possible fears I have had about getting to understand and know people better. 
 
6. All Marketers Are Liars 
Citation- 

Godin, Seth. All marketers are liars: the power of telling authentic stories in a low-Trust 
world. Penguin, 2009. 
Summary- 

The actual book itself is a hallmark for understanding that marketers will bend aspects, 
will withhold certain pieces of information and have the ability to market more towards a certain 
aspect of living, whether it is hunger, romance or much more of anything the like. These forms 
of marketing are often coat tailed by certain traits, especially in the department of door to door 
salesmen. Reality would have it that this book, upon being reread, is biased. It was meant to be. 
Between the lines, the book sells itself. This was not written to tell you that marketers are liars, it 
was meant to show you. The book does itself justice. Of course it does. But that does not stop it 
from selling you more ideas than what you came for. More mind boggling ideals and strategies 
that are not actual ideals or strategies but the pieces of them. The book leaves you to piece 
together your own path, and own plan. However too many praise this simply on its basic, core 
concept; not what lies within. 
 
Assessment-  

This book is remarkably allowing in helping me develop a solid basis for my own 
marketing thoughts. Like a kid in a candy store, there are so many thoughts to pick apart, to 
stitch together and to bring into a greater light. Nothing felt more accomplished than starting my 
own reflection of social media marketing log, and using the basic ideas from this novel to write 
such a story that it would compel others to see the same as that. Honesty would have it that this 
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book is what directed me towards many others, and with plenty of resources to fill as well. The 
market is niche, and that means my mastery may have to focus down some. 
 
Reflection- 

In personal effect, this novel showed me the real truth about what marketers were, are 
and will be. Businesses are not built on whole truths, but much rather the most appealing ideal, 
and the best form of service. No company can hold onto a business venture if they do not provide 
the utmost service that they can, even if that service is not one hundred percent honest. This has 
helped me produce more results about how the demographics of marketers fall into campaigns, 
ads, and systems and why much of today’s marketing schemes are so media-centered. Much of 
what is permitted in today’s market will not be permitted in tomorrow’s. Instead this permitted a 
much greater level of maturity to spawn from my ideas on marketing. 
 
7. Oktopost Blog 
Citation- 
“B2B Marketing Strategy and Thought Leadership.” The Oktopost Blog, 
www.oktopost.com/blog/ 
Summary- 

Oktopost is a blogging and source website for different types of marketing, systems and 
management. The site itself is streamlined, with their blogs coming in at the main form of traffic 
anyone may be looking for, as each blog part has multiple categories, such as B2B marketing, 
Content Marketing and Social Managing. With the many topics, this blog sight covers much of 
the marketing spectrum that exists in today’s modern media world. That said, the main issue of 
streamlined website formats is strengthened instead with a large amount of context and 
paragraphing which makes the entire site itself feel more informative than many other blogs 
while also not overly marketing its own brand thus keeping you more informed and comfortable 
in your viewership of the blog.`  
 
Assessment- 

As per my own mastery, this site showed me that there are massive threads connecting 
each form of marketing, and that nothing can be accomplished without the other while also 
creating the enduring stigma that marketing is a form of checks and balances that forms, at 
length,  a greater version of itself without any worry as to if control would be permitted. This 
autonomy is by far one of the most integral parts of any marketing anymore, and as well, the site 
itself uses a heightened sense of selection to give you the best results for what you may need. 
This level of selection helps the blog gain popularity with the marketing community as well 
being a bit of a hidden gem that does not inherently have much value or gain. Much of marketing 
and business in today’s day and age involves heavy research and capability alongside a massive 
amount of background knowledge for how people and subjects change, flow and evolve. Many 

http://www.oktopost.com/blog/


 
 

Smith 9 

of the new forms of media that have sprung up in recent years have come with the addition of 
entirely new demographics and entirely new standards that have to applied in a nearly constant 
current through any platform you use. Much of what comes in what is modern today is a huge 
bar that is set as high as anyone can possibly reach, as there is no ceiling for exposure, branding, 
marketing or creating. More videos, more images, more posts, more content, each of them has a 
massive effect on what you can possibly do. 
 
Reflection- 

The blog itself has a largely proportional flow to it, alongside a proper layout and a great 
listing format that seems to help fluidity upon viewing. Just prospecting the site will help me to 
understand professional coverage more, and what kind of designs and creations are more 
prevalent amongst the more informal portions of marketing. Alongside that, the outline of the 
website will be beneficial in helping me create my own branding and formats based on the 
matter. As such, I have also learned a humongous amount about what it means to inform about 
the strategies, and how certain systems will not be out right shown or given out freely, and must 
instead be bought and given out in a controlled manner. Truthfully, I learned that marketing is 
not about simple information, but also about controlling information and how it is produced and 
created. How it is distributed, and how in what ways can you benefit from that. 
 
 
8. Crush It!: Why NOW Is the Time to Cash In on Your Passion 
Citation- 
Vaynerchuk, Gary . Crush It!: Why Now is the Time to Cash in on Your Passion. HarperCollins 
Publishers, 2009. 
Summary- 

Gary Vaynerchuk, a leading entrepreneur in the current mass media fields of online 
marketing, branding and creation, gives his personal insight and format into how you, as a single 
person, can follow whatever dream you currently have sheerly out of hard work, strategy, and 
through given amounts of luck and progressive thinking. Detailed in nearly every page of this 
short lived business novel is trick after trick, strategy after strategy in a massive series of 
intertwining epiphanies and creations that lead anyone that reads it to the acceptance that no 
matter how much you have reached, how much you have accomplished, that there is still and 
always will be more. The book reaches into the depths of marketing from cover to cover, and 
will quickly pull anyone reading it into a trance of business formatting and overlaying marketing 
desires, while also forming a short-lived, light read that does tend to lean heavily toward 
accepting change in your personal life first before you decide to reform your business, or 
creating a new one. Years of personal research, interviews, questions and goals can easily set 
someone up for the correct outline into which they can fit or recreate a business into. Yet Gary 
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also details one of the largest imports of business, which is that no matter how much you can 
accomplish, the world will adapt, and so should you. 
 
Assessment- 

This book will be hugely pivotal in supporting my mastery, social media marketing, and 
for what that stands for. With the nearly hundred small details that each build into the greater 
outlined schemes, Crush It! is a hugely important piece in helping me explain why marketing and 
business in the modern age is by far the most important subject to explore today, especially with 
the large expansion of companies and brands across every form of media. No matter the stance, 
there is always some way to benefit from the formation of an online brand, and as my mastery 
explores this, so does this novel, especially in the concern to detailing as to how and why such a 
subject will become the leading topic in future years. Even having been written in 2009, with his 
next book already out, this novel will be a source I will consistently refer back to, and will 
always use for what matter I may come across that benefit from its inclusion.  
 
Reflection- 

As for my own personal brand, and my own self, this book helped to inspire me to 
become better at what I do, and to persistently look for ways to expand my own horizons and 
creations. The truth of what this has given me is far reaching, but his next book has an even 
greater impact, with a more relevant countenance on what can be accomplished today. As I 
personally grow into who I want to be as a person, so does the world around me, and that is so 
important to constantly take into evaluation and to play at. No matter what way I twist it, life has 
its expectations, and so should I.  
 
 
9. The Story of Content Marketing: Rise of the New Marketing 
Citation- 
CMI42. “Documentary- The Story of Content: Rise of the New Marketing.” YouTube, YouTube, 
9 Sept. 2015, www.youtube.com/watch?v=dBnpr3pkFlk. 
Summary- 

Starting with analysis of what the basics of content marketing is, this short film provides 
one of the best looks into what marketing has come from, and how the basic skeleton of it has 
changed throughout the years without industry falling behind. Each new innovation has pushed 
us into a the brink of a new era, and with the internet now available, our era is more widespread, 
connected, and diversely direct than ever before. From simple magazines, to the most illustrious 
websites, Content Marketing has been present. It all started with companies need to fulfill a 
single wish of the consumer, such as home appliances, yard tools, or vehicles. It was not until the 
early 1960’s that brands, massive corporate exposure, and content marketing took on a whole 
new light, all thanks to one simple invention: the television. The radio before it had given people 

http://www.youtube.com/watch?v=dBnpr3pkFlk
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spoken ads, and possibly a given name, as in Coca Cola. Yet that changed with the ability to put 
an image to that name: a logo, spokesperson, or even a gig (the most recent example would be 
the Sprint spokesperson being torn between companies while still calling himself “The Sprint 
Guy” for relatable marketing). Then came the real challenges. . . 
 
Assessment- 

This option really helped push me into the idea of expansion and what it promises for the 
possibility of marketing in development. This field is constantly changing, with no real direction 
except to offer a better and more clear design to whoever you are marketing to, so the issue 
consistently falls onto the marketer to pull the strings and make good on both the deal and the 
product delivered. 
 
Reflection- 

This personally helped me to understand a better formed and well developed history to 
marketing and what it has come along to in the modern age. Nothing felt as relieving as 
understanding that much of marketing comes with time. Much of my ripe young age does not 
have to be enveloped in an effort to walk out of the doors of either my highschool or college 
graduation and be an expert. It gives the current ideology of “know it all” marketing a double 
take, and causes me to reevaluate my own position within what I needed to do and commit to in 
the future. 
 
10. Crushing It!: How Great Entrepreneurs Build Their Business and Influence and How You 
Can too 
Citation- 
Vaynerchuk, Gary . Crushing It!: How Great Entrepreneurs Build Their Business and 
Influence—and How You Can too. HarperCollins Publishers, 2009. 
Summary- 

The follow up to Crush It!, Gary’s previous novel, Gary begins to explain in more detail 
the perils of marketing and what it can mean for the wrong-minded or ill informed as well as 
having a few extra inputs for future predictions and allowances. This equated to the book having 
a hasty feel, which causes a slight level of panic at first until the issues that Gary states become 
clear as to being easily solvable without the need for stress or panic. Those comments, coupled 
with the idea that poor marketing will lead to failure causes the first half of the book to feel 
different from the second half, as it soon begins a transition into a secondary section with the 
idea that anyone can become successful, all that is needed is the correct application of resources 
and ideas alongside the thought process to keep on track. To continue what you have to do and to 
try your best. 
 
Assessment- 



 
 

Smith 12 

In terms of my mastery, this simply reaffirmed the idea that all that is needed is a straight 
forward mentality with the reality of not needing excessive anxiety. Nothing can be 
accomplished the more someone stresses over something, and while I do stress amazingly 
frequently, I have come to understand it is not a good habit to have, but it can be healthy, and in 
the terms of my mastery, it means I get work and needed requirements met at a breakneck pace 
but at a later date. No matter the case, this book is phenomenal at helping my mastery to realize 
its position and weight. 
 
Reflection- 

For myself, this simply rivets in the idea that heavy motivation is required daily and that 
you can not stop on that kind of mentality. However I slowly find myself turned away from this 
subjection and from this lifestyle. It over pressures the mind. Keeps you constantly stressed 
unless you have really met with success. This sensation does not help you take anything in, in 
fact it seems to hinder the ability to process to gather and absorb information. It can be, overload, 
basically. 
 
11. Business: Understanding How They Work 
Citation- 
“Business: Understanding How They Work.” Fresh Business Thinking, 
www.freshbusinessthinking.com/business-understanding-how-they-work/. 
Summary- 

A small article detailing an extract from The Personal MBA by Josh Kaufman, a book 
written on forming, detailing, and maintaining a business in modern markets and systems. The 
article itself states much of the needed groundwork used for any real business and helps to justify 
any of the basic methods for starting a business, whether a sole proprietorship, a partnership, or a 
corporation, these simple methods help to build the proper foundations and creations for any 
good company. The article also helps to detail the arrangement between companies which 
interact and how, on a basic level, this interaction is the mainstay for markets, profit, and general 
goods being passed on any level of economics. 
 
Assessment- 

As for my senior mastery, this article helps me to understand the given basics and 
structures to any business and how those should interact with the world around them, especially 
in an advertisement sense. This means that I have to use these to help establish a strong 
foundation for my marketing format, and then use that to garner a better comprehension of a 
more subtle and basic approach to marketing, and how it works. I will have to implement this 
into the skeletal structure of my presentation and formatting, which helps me to allow a more 
generic format for my marketing strategy. 
 

http://www.freshbusinessthinking.com/business-understanding-how-they-work/
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Reflection- 
In my own personal life, this will help me to start up or help other starting businesses and 

to understand the core of what business really is, and the requirements given by such a medium. 
There is nothing in greater feeling, nor greater complication than the basics to business, as it 
involves not only having to deal with people, having to address their wants and needs alongside 
your own, but it also means dealing with strangers and the estranged forms of your own abilities, 
and how in some regards, you must deal with them. Marketing is not simple. It is not easy. It is 
abstract, and much of what I have found focuses on that nature. Nothing feels firm, as it is 
always changing, and with it so must you.  
 
12. The Truth About Business Lies 
Citation- 
Ryan, Liz. “The Truth About Business Lies.” Forbes, Forbes Magazine, 29 June 2015, 
www.forbes.com/sites/lizryan/2015/06/29/the-truth-about-business-lies/#783fe75c1b8d. 
Summary- 

Business is lying. It always has been. This article, written by Liz Ryan, shows exactly 
why, and for what reason lying has to remain. Starting with the idea that the industry itself can 
become stagnant at times, the truth about markets and business is that the “bluff” or bold faced 
lie is the greatest tool any businessman or woman has in their arsenal and is the mainstay toward 
keeping deals fresh, markets empowered and people pleased, as much of their work and 
definition falls under contracts, words, and formats. Marketing is not simple. Abstract is the best 
term. But words and their power will always have a place in business, and especially in the ideals 
that each person carries with them throughout their own works. 

 
Assessment- 

This has a greater implementation into my mastery as it helps me to correct some issues 
with the comprehension and formation of the simple product, and understanding what it is that I 
have to form, as it has to go from a lengthy branding form, to a simple marketing section, 
roughly five pages to length, used primarily to help set up the proper media pages and links as 
well as the necessary products and creations. I fixed some of the ideas that had to come through 
and along with it, some of the issues that had to be corrected in both spelling and formatting. 

 
Reflection- 

My only issue in my personal retinue, is time management. I am prone to anxiety, 
headaches, tired eyes, and worse yet, an exhausted brain. Yet none of these should stop my work. 
Not the way my brain decides to. That I decide to. Marketing, after the initial sixty hours of 
research. The internship. The actual plan being drawn. After all that, I came to realize how vague 
marketing actually is, and how monotonous it can become. Yes, there are statistics. Numbers can 
be affixed to any known label and that value automatically increases or decreases in the client’s 

http://www.forbes.com/sites/lizryan/2015/06/29/the-truth-about-business-lies/#783fe75c1b8d
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eyes, but this also works with words. And motion. And movement. Marketing is the definition of 
vague because it so often changes, so while my plan may work for the next year to two, it my be 
obsolete in five. So understand now, that marketing isn’t just datasheets, graphs, numbers, and 
written products. It's about someone who understands people. Understands how they work. How 
they function daily, what their routines are, what they want to see, how they want to see it and so 
forth. It is nearly impossible to tell the future, yet marketers still try to. I still try to. So my point 
really is, marketing is a hassle to write down properly, instead let me talk your ear off and take 
notes, you’ll need them for the upcoming lesson in life. 


